
Research Manager 
 

Travel, Tourism, Culture & Leisure  
 

BDRC is the UK’s largest independent research consultancy. We have built an 

unrivalled reputation as a full service consultancy, delivering award winning insight 

that clients can rely on for strategic decision making. Many of our clients are 

household names in their sectors.  

 

We have subsidiary digital and fieldwork agencies in the UK as well as BDRC offices 

in the USA, Africa and Asia Pacific.  

 

We are recruiting a forward thinking Research Manager to join the ‘On the Move’ 

division, initially placed within the specialist Travel, Tourism, Culture & Leisure team. 

 

The Role 

This position would suit: 

 a market researcher with a passion for the culture, leisure and travel sector 

(sector experience is a bonus, but not essential) 

 a client-side professional working in the culture, leisure or travel industry 

looking for a consultative position, with the commercial benefits and variety of 

work that provides. This can include marketing, brand or CRM managers 

interested in a career in market research 

 

The successful candidate will take responsibility for managing key client accounts, 

producing high quality research and insight generation, as well as supporting the 

directors with major pitches and competitive tender processes. 

 

Key responsibilities will include: 

 Managing and evolving visitor evaluation programmes for significant sector 

clients 

 Designing questionnaires / discussion guides in response to client needs.  

 Analysing research findings to bring out key business implications  

 Delivering accurate and impactful insight reports across a range of client 

challenges, including but not limited to branding, marketing effectiveness, 

segmentation, audience development, pricing, membership, and exhibition 

evaluation. 

 Presentation of findings and implications to clients up to Board level. 

 Controlling revenue and cost dimensions of projects, ensuring accurate and 

up to date management information. 

 Liaising and developing relationships with both clients and supplier contacts 

 Assisting directors with the writing  and preparation of proposals, identifying 

appropriate research design, sampling and costing 

 Developing thought leadership in agreed sector research specialisms to grow 

business opportunities in these areas and demonstrating this to clients 

through blog writing and interpretation of findings. 

 Delegating to and supporting junior members of the team 



 

 

Desired Skills & Experience 

A graduate with a minimum four years’ research agency experience. If not from a 

research agency, the candidate must be working with outputs of market research or 

with big data in their current role and be able to demonstrate a good understanding of 

data 

 

Specific qualities we are looking for include: 

 Strong proficiency in quantitative analysis and finding the story  

 Exceptional client/stakeholder management skills 

 Outstanding organisational skills  

 High level of competence in both Excel and PowerPoint 

 Excellent written and verbal English 

 Experience of F2F and online data collection methodologies  

 Experienced in qualitative research and analysis or interested in developing 

these skills 

 Proficiency in SPSS a bonus  

 Experience of social media analytics a bonus 

 

Further Details 

A competitive remuneration and benefits package linked to experience. 

  

Position based at BDRC’s central London HQ in Holborn.  

 

Contributory pension, comprehensive training opportunities, optional discounted 

private health insurance, discounted gym membership and interest-free travel loan or 

cycle to work scheme are also provided 

 

Please direct enquiries and CVs in the first instance to Max Clapham 

max.clapham@bdrc.co.uk 
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